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Purpose of the webinar

Introduce the latest data updates (20/21) and new features. Show 
how Vector can be used to:

• Identify local learner participation and your college’s market 
share. 

• Identify local learner recruitment trends and curriculum of 
other local providers.

• Identify demand, trends and popular courses within each
curriculum area.

• Identify local skills needs (employment and community data).

http://www.rcu.co.uk/
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• ILR data - 18/19, 19/20 (R14) & 20/21 (R10)
• School sixth form (NPD) data – 18/19, 19/20 & 20/21 
• HE data - 17/18, 18/19 & 19/20 (20/21 update in May 2022)

Three years of Learner Data included

• ILR data 2020/21 R14 ILR update in January.
• HE data - 2020/21 update in April / May 2022.

Planned Updates

http://www.rcu.co.uk/
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Summary Dashboard

• Performance indicators for largest providers

• New top courses list  – restricted to vocational courses

• Learners on short courses (not main aim) excluded from totals

http://www.rcu.co.uk/
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Headline learner numbers for each subject area

• Identify most popular 
curriculum areas in your 
locality.

• Compare your college’s 
recruitment with overall 
demand.

• Switch to subject summary 
dashboard and curriculum 
tables for more insight.

http://www.rcu.co.uk/
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Subject Summary Dashboard

• Identify demand and 3 year trends for each subject area

• Compare your college’s presence / market share to other providers

http://www.rcu.co.uk/
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Subject Summary Dashboard

• Learner profile and markets share by highest qualification level

• Identify largest providers also recruiting within selected subject area

Example Provider

Example Provider

Example Provider

Example Provider

Example Provider

Example Provider

Example Provider

Example Provider

Example Provider

Example Provider

http://www.rcu.co.uk/
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Vector charts

• Identify learner volumes and trends in each subject area by highest 
qual level

• Focus on your college’s local or wider catchment area

Learners by Provider Type 3 Year Trends

http://www.rcu.co.uk/
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Curriculum Tables

• Identify most popular courses and potential gaps in the curriculum

• Filter by subject area, qualification level and geography

http://www.rcu.co.uk/


Page 10February 2017 Using Vector and LMI data to inform strategy and curriculum 
development

www.rcu.co.uk 

Employment Forecast – Largest Occupations

• Identify the largest occupations locally, related job openings and 
Skills Shortages.

http://www.rcu.co.uk/
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Compare Learner Demand to Job Openings by Curriculum Area

http://www.rcu.co.uk/
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Compare Skills Supply and Demand

• Identify and compare concentration of skills delivery and employment

http://www.rcu.co.uk/


Page 13February 2017 Using Vector and LMI data to inform strategy and curriculum 
development

www.rcu.co.uk 

Analysis Matrix – Market Share vs Job Volumes / Growth

• Identify best opportunities by comparing your college’s relative 
market share vs employment volumes and employment growth

http://www.rcu.co.uk/


Page 14February 2017 Using Vector and LMI data to inform strategy and curriculum 
development

www.rcu.co.uk 

Employment demand

• Identify number of job openings by highest qualification level for all 
occupations

http://www.rcu.co.uk/
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Student Recruitment

Vector maps can be used to identify areas where student population is high, where 
your college has a strong market share and where there is greater potential for 
recruitment.

http://www.rcu.co.uk/
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Student Recruitment – Identify target areas

3. High Market Share vs Small 
Market (or Decline)

The college has a strong presence in these 
areas.  However, since the market is small there 

is relatively little to be gained by investing 
heavily to attract more learners. Focus on 

maintaining market share and monitor school 
leaver projections for growth.

4. High Market Share vs Large 
Market (or Growth)

The college has a strong presence in these areas 
and the learner market is large.  Identify areas 
which offer further opportunity for growth by 

monitoring school leaver projections and 
competitor recruitment trends. 

1. Low Market Share vs Small 
Market (or Decline)

The college has a weaker presence in these 
areas and the learner market is small. Relatively 

little would be gained by investing heavily to 
attract more learners. Focus on wards with 

more learners and potential for growth. 

2. Low Market Share vs Large 
Market (or Growth)

This is where the college should focus 
investment. Although market share is lower in 

these areas, the learner market is large and may 
offer greater opportunity for growth. Monitor 

competitor recruitment trends and identify 
wards offering growth opportunity.

http://www.rcu.co.uk/
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Student Recruitment

Learner data presented in the interactive maps can also be exported and explored 
by subject area or highest qualification level to identify areas of demand.

Example LEP Area

Example District 2

Example District 1

Core Recruitment Area

Example District 3

Ward Area 1

Ward Area 2

http://www.rcu.co.uk/
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Deprivation Profile

Identify the resident deprivation profile of your local area and explore how well 
your recruitment of learners matches this. 

http://www.rcu.co.uk/
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Student Recruitment – Identify School Leaver Projections

Vector charts and tables include school leaver projections presented by area and 
school. These can be used to identify future demographic changes and are useful 
for projecting learner numbers to support strategic planning and funding bids

http://www.rcu.co.uk/
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Learner Projections

Vector contains information on school leaver cohorts and provides a unique 16-18 
learner projections tool to inform planning and target setting.

http://www.rcu.co.uk/

